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A Letter from the Department Head

As most of you already know, the Center recently suffered
the loss of its founder and first director, Dr. Steven A.
Sinclair. I wantto take this opportunity to ensure the forest
products industry that the Center, a life’s ambition of Dr.
Sinclair, has the continuing and total support of Virginia
Tech’s Department of Wood Science and Forest Products.

Despite Dr. Sinclair’s untimely passing, the Center’s ac-
tivities are progressing with minimal interruption. A
search has been initiated to locate a senior faculty member
to assume the Center’s directorship. This will be adifficult
and time consuming task. We recognize the necessity of
filling the position with a strong leader who possesses not
only research and teaching skills, but a thorough knowl-
edge of (and close ties to) the forest products industry. In
the interim, I am personally acting as Director, with Dr.
Robert Bush as Associate Director and John Punches
providing the necessary day-to-day management. Eric
Hansen, a doctoral student of Dr. Sinclair’s, has been hired
on a temporary basis to cover the gap in teaching.

On amore positive note, the Center will benefit from anew
faculty position in Forest Products Marketing/Manage-
ment extension and public service. Bob Smith has ac-
cepted the position and will begin service upon completion
of his Ph.D. In addition, Dr. John Muench has assumed
more direct involvement in the Center and Craig Forbes, a
doctoral candidate, has been directing an enhanced under-
graduate recruiting effort. Since January of 1993 the effort
has yielded 12 new students in the marketing program.

The Center continues to frequent trade shows and associa-
tion meetings, and has aheavy agenda slated. The research
program progresses withno significantinterruption. Atthe
time of this writing, nine research projects are underway.

In summary, while we all suffer from Dr. Sinclair’s pass-
ing, the Center for Forest Products Marketing continues its
mission. The Center will continue to grow and gain further
national and international prominence -- Steve would have
no less.

Dr. Geza Ifju
Department Head
Wood Science and Forest Products

Market Overview
by John Muench

As the flood waters recede from the Missouri and Missis-
sippi Valleys, discussion has begun about how the flood
plains should be restructured to avoid catastrophic damage
from future floods. Levees will have to be rebuilt, if not
moved to widen the paths of the rivers. Homes and even
towns will be relocated to higher ground, as will highways
and railroads. It may not be easy to picture in the mind’s
eye the extent of disruption such restructuring will cause to
families, businesses and governments.

How parallel will be the disruption of the wood products
industry and its markets from the flood of changes coming
from a rapidly shifting timber resource situation and shifts
in product technologies? The evolution of the industry we
have seen in the past is becoming a revolution. Survival
will be for the fittest -- those who best adapt to the changing
business environment by moving to a higher ground of
resources and markets with the best production technolo-
gies and marketing practices.

See Markets, Page 2.
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