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Internships: An Industry Investment
by Jack Muench

To the dismay of some forest industry executives, the total
student enrollment in wood science and technology programs
in the U. S. has been on a downtrend. At some universities
programs have been eliminated because student numbers were
too low. Concern about these declining enrollments was
demonstrated by an industry-sponsored forum held at the
International Woodworking Fair in Atlanta last August. The
question: what can industry do to stimulate interest in
curricula important for training future forest industry managers
and scientists?

The forum was only one indicator. Another was the great
number of inquiries we received at the IWF from people
seeking to hire our graduates. This was the fourth time I had
helped staff the Tech booth at the biennial IWF. Never before
in that experience had we talked to so many industry
executives seeking employees.

Contrary to the national trend, enrollments in the curriculum at
Virginia Tech are increasing. Much of the credit for that goes
to the effectiveness of the recruiting program we have here in
the Department of Wood Science and Forest Products. It is
particularly effective with undergraduates who are yet
uncommitted in their choice of curriculum. But that program
is effective largely because of the strong support we receive
from the forest industry, which answers the students’ question,
"Are there jobs out there for us after we graduate”?

Industry support? Yes! Look at the support our program gets
from the 55 industry companies and associations who are
currently members of the Center for Forest Products
Marketing. Look at the scholarships and summer internships
for students being provided by several companies. These are
the kinds of indicators students look for before committing to
a course of study.

Internships are especially important. They give students
surnmer employment opportunities during times when even
other less experientially interesting jobs may be hard to get.
Moreover, they give a company a chance to look over the
student for possible full time employment after graduation. In
a very practical sense, internships are an industry investment.

The internships our students brag about when they return to
school in the fall are those that give them a good overview of
a company's operations and a feeling that they contributed to
the company. And, of course, the pay they receive should be
something more than needed for minimal subsistence.

If you are interested in investing in the industry's future by
hiring a student for summer work, just fill out and return the
form enclosed with this issue of the Center Update. You can
have an opportunity to meet some of our students -- and
interview them if you choose -- by attending the Center
meeting next spring. M

Market Overview:

Cheer Dan and Curse Murphy, But Plan!
by Jack Muench

In an article (Forecasting With A Driver) in the last issue of
the Center Update 1 summarized a study by the Federal
Reserve Bank of Philadelphia on the effects of population
structure on the demand for new housing for the rest of this
decade. It said, basically, that the demand for new housing
activity between 1991 and 2000 would average about 1.2
million units per year. The point I tried to make in my article
was "that forest industry companies should not be beguiled by
short term upswings in demand into building more capacity
than long term demand trends can support.”

This year is a case in point. With eight months of data behind
us, the trend in homebuilding in 1994 is almost exactly on
course to meet the forecast total for the year: 1.4 million
units. But some of that is above-trend activity making up for
the below-trend levels of activity in the years 1990-1992, when
high interest rates dampened demand. Assuming that mortgage
interest rates can be kept at about today's levels, we must
expect annual housing starts for the remainder of the decade to
be more responsive to basic demographic demand and be near
the trend average of 1.2 million units.

(continued on p. 2)
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Somewhat offsetting the rise in the percentage of these
nontraditional households has been the increasing number of
two-wage-earner families in the declining proportion of
traditional families, who have been the recipients of most of
the income gain. The authors expect this trend to continue in
the decades ahead. Much of the increasing inequality of
income distribution across the population appears to be due to
these structural changes in U. S. households and has given rise
to the media assertion that the rich are getting richer and the
poor are getting poorer.

A consequence of this increasing disparity in household
incomes is that a growing share of households will have to
spend significant portions of their incomes on food, clothing
and housing, with less available to spend on durable goods. At
the other end of the income spectrum, the smaller proportion
of traditional households, including those with two wage
earners, have more to spend on both durable and nondurable
goods. But they are mostly Boomers moving into the life
cycle stage where, having already satisfied much of their
material needs, they are expected to slow purchasing and save
larger shares of their income for their retirement years.

This picture is inconsistent with the projections we have long
entertained of markets for wood products expanding with
population and GNP growth over a long span of years.
Perhaps it is only another cycle to be endured, like the market

Exporting Short Course

A one-day seminar on producing wood products for European
and Middle East markets is being offered on Friday, November
4, 1994 in Roanoke, VA by the Virginia Tech College of
Forestry and the Virginia Department of Agriculture and
Consumer Services Office of International Marketing.
Information on country product specifications for lumber,
laminated products, parquet strips, window scantlings, furniture
parts and panel products will be featured, as well as quality
control and production requirements. Export financing and
collection and shipping considerations will also be discussed.
The $75 per person registration fee includes materials, coffee
break and lunch. For further information contact Dr. Jack
Muench at - Phone: 703 231-7656; Fax: 703 231-8868. W
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