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Reflections on the April Board Meeting

The Center’s faculty and staff look to its members for
guidance in its forest products marketing education and
research programs. In previous meetings, members have
clearly expressed their views on the kinds of course work
students should have and the questions industry would like
to have answered by research. Continuing in this tradition,
the April 7 meeting of the Center’s members strengthened
our insights into the symbiosis between the Center’s pro-
grams and the interests of the forest products industry.

The meeting reaffirmed that what industry members want
most from the Center is access to potential employees
trained in forest products marketing. This is tempered by
the fact that universities place considerable emphasis on
research and its resulting publications. These objectives
are not in conflict. Rather, they are mutually dependent
aspects of the Center's mission.

Member donations are a critical source of funding with
which the Center strives to achieve its goal of providing
well-trained employees to the forest products industry.
However, member donations are the smallest share of the
Center’s annual funding. Otherincome, mostly in the form
of research grants, is provided by Virginia Tech, the U.S.
Department of Agriculture and the U.S. Forest Service.

Grants are used to support graduate students in their
marketing studies, making these students valuable to com-
panies seeking new markets for their products. Research
funding also supports faculty and technician salaries and
overhead costs. As such, research is vital to the success of
the Center’s undergraduate training program. Moreover,
the information yielded by research provides current course
material. The combination of member donations and
research grants allows the Center to provide students with
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Market Overview
by Jack Muench

The standard forecast is for a substandard recovery of the
general economy through 1993. Already the rate of
recovery since the cyclical trough in March, 1991, is well
below the average rate for the four previous recoveries.
Events and trends are continuing to conspire against an
acceleration of the recovery for the rest of the year.

Announcements of employment cutbacks continue to flow
from both large corporations and small companies. Some
of this results from defense down-sizing, but much results
from restructuring of businesses that bloated their activi-
ties and employment during the Eighties. Those busi-
nesses are now trying to reduce debt and improve produc-
tivity. The employment reductions, many in the ranks of
white collar workers, have impacted the confidence of
other consumers worried whether they too will soon join
the rolls of the unemployed. That worry seems to have
more than offset the good news about falling inflation and
interestrates. Retail sales since Christmas have been weak
and, when considered with a weak employment outlook
and high levels of household debt, do not promise much in
the way of improvement. This is important because
consumer spending accounts for two-thirds of Gross Do-
mestic Production.

During the post-election period, a short-lived surge in
consumer confidence, reinforced by the lowest interest
rates in many years, engendered optimism in home build-
ing, furniture and other end use markets for wood products.
The optimism resulted in increased orders for primary
wood products as the construction industry geared up to
service the expected increase in consumer demand. There
was an additional demand to rebuild inventories along the
entire production-distribution chain. Simultaneously, bad
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Both industry representatives and students expressed their
appreciation for the opportunity for interaction afforded
them by this year's board meeting. The credit for this
annual meeting's success must go to the Center's members.
Their overwhelming support will undoubtedly lead to
added student interest in the Center’'s programs and to a
Center more in tune with industry's needs. m



