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Mann & Parker Provides New Scholarship

The Mann and Parker Lumber Company of New Freedom,
PA., a major wholesaler of wood products, has set up a
$1,000 annual student scholarship fund with the Center for
Forest Products Marketing. The Robert R. Bushman/Mann
and Parker Lumber Company Scholarship was recom-
mended by the company’s executive committee to honor
its chairman and chief executive officer, Robert R. Bush-
man, Sr.

The new scholarshipis the third to be established by Center
members for students in Virginia Tech’s program in forest
products marketing. Others are the Joseph W. Fitzpatrick
Scholarship, established by Fitzpatrick and Weller, Inc.,
and the Vicror Clay Barringer Scholarship, which is
provided by Coastal Lumber Company.

The letter from Mann and Parker announcing the new
scholarship named four Virginia Tech graduates already
employed by the company. It said, “We are happy to say
that due to their academic training at VPI, they are all well
prepared to enter the forest products industry. We 1ook
forward to adding additional VPI graduates to our staff.”

A principal mission of the Center is to train marketing-
oriented, managerial quality people for the forest products
and related industries. The Center staff appreciates the
special support from the three companies that help to make
this mission possible. m

Marketing Short Course Being Planned

Mark your calender! A 3-day short course on forest
products marketing is being planned for the Virginia Tech
campus on June 7-9, 1993. Content of the course will be
directed at people newly assigned to marketing positions in
their companies. Complete information will be available
in April. m

Market Overview
by Jack Muench

When all the statistics for the year on the forest industry are
in and the book is closed on 1992 two important facts will
be obvious. First, arecovery in wood products markets was
in progress during the year and, second, the industry as a
whole was working at less than full capacity, often because
of raw material supply problems.

The recovery is expected to accelerate through 1993 as
some of the excesses of the past, especially debt and
overbuilding, are worked down. Consumer confidencehas
been gradually improving, mortgage and other interest
rates are relatively low, the capital positions of lending
institutions are improving, manufacturing and retail inven-
tories are low and most of the other important elements
needed for arecovery are generally moving into place. The
reluctant element seems to be the unemployment rate,
which is still stuck above seven percent. That is not high
compared with unemploymentin previous recessions. But
this time middle management personnel, people with the
money to spend for a recovery, have been hit hard by
defense cutbacks and corporate restructuring and
downsizing.

Housing starts in 1993 are forecast to total 1.35 million
units, with single-family units totaling 1.12 million.
Overbuilding of apartments in the last decade will have to
be worked off before multi-family units can resume their
historic share of the total. Similarly, an oversupply of
office and commercial properties will continue to depress
markets for construction materials. Demand for furniture,
pallets and other wood uses will follow behind the rising
trend in homebuilding and with the recovery in general.

New houses, the principal market for many wood products,
totaled 1.20 million units in 1992, anincrease of 18 percent

See Markets, Page 2.
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