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Center Studies Provide a Window
to Forest Products Markets

The Center conducts tracking studies that provide
annual insight into key markets for primary wood
products. In addition, numerous one-time studies
provide specific information requested by our members.
Several of these studies are profiled below. A complete
list of studies is available upon request.

Tracking studies currently monitor the pallet and
container industry, the wood furniture industry, and
the wood cabinet industry. They measure the use of
softwood and hardwood lumber, wood-based panels,
veneer and dimension products. The studies also
explore the channels used in purchasing materials and
distributing products.

These industries represent large markets for primary
wood products producers. Center studies are designed
to provide the background information necessary for
manufacturers and their intermediaries to develop
effective marketing strategies for these markets.

The Center also carries out one-time studies to address
the specific needs of members. One such active project
will examine the relationship between lumber quality
attributes and lumber recovery factor (LRF). It will
identify attributes affected by changes in LRF and
determine the relative influence of each on the price
customers are willing to pay, thus allowing the sawmill
to find an optimum combination of LRF and quality.

A second active study has examined the concerns of
European timber buyers over the harvesting of tropical
species. It will help identify opportunities for
substitution of U.S. hardwoods for sensitive tropical
species, and detail how U.S. hardwoods should be
promoted to increase their market share.

see Studies, page 4.

We Need Your Help!

-- Please Support our New Initiative for
Enhanced Federal Funding -

A proposal was recently introduced to the United
States House Subcommittee on Rural Development,
Agriculture and Related Agencies for a $500,000
appropriation for the Center for Forest Products
Marketing. A similar proposal will be introduced in
the U.S. Senate. The outcome of this initiative
depends on your willingness to help.

Please write or call the members of the House and
Senate subcommittees named on the enclosed
announcement and ask them to support the
appropriation request. Success in this matter will
allow us to offer improved levels of service to the forest
products industries. l

Voice your support.
Our success depends on you!

Market Overview
by John Muench

The composite of key leading economic indicators made
a large move upward in January, supporting
economists’ contentions that a recovery has indeed
started. Housing starts, sales of new homes, durable
goods orders, and retail sales were all up in February.

see Markets, page 2.
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